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METHODOLOGICAL SUPPORT FOR ASSESSING A JOINT-STOCK
COMPANY'S CORPORATE SOCIAL RESPONSIBILITY STATE

The article summarizes the methodological provisions and approaches to assessing the joint-
stock company's corporate social responsibility state. The advantages and limitations of existing
methodological approaches to assessing the business's corporate social responsibility state have
been characterized. The reasons for economic prerequisites and possible target benchmarks
methodological multiplicity emergence for assessing the business's corporate social responsibility
state have been determined. The conceptual nature of the research positions ambiguity on under-
standing the nature of the corporate social responsibility social phenomenon, which determines the
evolution of scientists’ views on the problems of streamlining the corporate social responsibility
state, has been proved. The relevance of using the performance concept provisions has been sub-
stantiated to improve the methodological support for assessing the corporate approach state. The
author substantiates the necessity of allocating three key components that characterize the forma-
tion of corporate social responsibility of business (cost, performance, corporate and behavioral) in
the context of implementing business activities in the field of corporate social responsibility. The
approaches for assessing a business's corporate social responsibility state have been differentiated
through the dichotomy of insider (direct participation in the corporation’s business activities and
management) and outsider (indirect participation in business through the provision of various types
of resources to the corporation) representation. An indicators system for insider and outsider
assessment of a joint-stock company s corporate social responsibility state has been developed.
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Jennb IliBeHpb

METOANYHE 3ABE3ITEYEHHA OLIHKN CTAHY
KOPITOPATUBHOI COIIAJIbHOI BIATIOBIJAJIBHOCTI
AKIIIOHEPHOI'O TOBAPUCTBA

Y cmammi npoeedeno y3azaivHenns memooudHux noaodcenv ma niodxoodieé w00 ouinkKu
cmany KopnopamueHoi couiaavbnoi eidnogidaivHocmi akuionepnozo moeapucmea. Jlano
Xapaxkmepucmuky nepeeaz ma 00MedHceHb U000 GUKOPUCHAHHA MemOoOUMHUX Nnioxodie ui00o
OYIHIOBAHHS CIAHY KOPNOPamueHoi coyiaavHoi eionogioaavnocmi 6isnecy. Buznaueno npuqunu
GUHUKHEHHA MemoOu4HOi MHOICUHHOCII eKOHOMIMHUX NnepedyMO8 Ma MONCAUGUX UIAbOGUX
opicHmupie ouinO6aAHHA CMaHy KOpnopamueHoi couiaavroi eidnosioasvrnocmi 6iznecy. Jloeedeno
KOHUenmyaavHuil Xapaxkmep He0OHO3HAYHOCMI O00CAIOHUUbKUX NO3UUil U000 O0CMUCAEHHS
npupoou cycniavbHozo gheHomeHy KOpnopamugHoi couiaibHoi eidnosioaibHocmi, o 06yMo6ar0€
€60410Ui10 N021720i8 HAYKOBUi6 IOHOCHO NPOOAeMaMUKU YNOPAOKYBAHHS CMAHY KOPHOPAMUGHOT
couiaavHoi eidnosidarvnocmi. /[aa y0oCKOHA1eHHA MemoOu4H020 3ade3neveHHs OUIHIOBAHHA
CMmaHy KopnopamugHoi nioxo0y o0TpyHmoeano 0ouiabHicms GUKOPUCIAHHSA 10100 CEHb KOHUEnuii
pesyavmamugnocmi. Bidnoeiono do npedcmaeaenozo nioxody o6rpynmoeano HeoOXionicmo
GUOKPeMACHHA NpPU OUIHIO6AHHI MPLOX KAOMOGUX CKAAO0BUX, SKi XApaKmepusylomo CMaH
cdhopmosanocmi  kopnopamuenoi couiaavHoi eionogidaavHocmi 6Oiznecy (eumpammoi,
pe3yabmamueHoi, KopnopamueHo-noeedinko6oi) 6 konmexcmi peatizauii Hanpamie disivHocmi
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Oiznecy wodo Kopnopamuenoi couiaivhoi eionogidaavnocmi. O6TpyHmoano 0ouitvbHicmo
OJupepenuiauii nioxodie w00 OUIHKU CMAHY KOPHOPAMUGHOI COUiA1bHOI 6i0noeioaivHocmi
Oiznecy 6ionogiono do ouxomomii incaiidepcokozo (Ge3nocepedns yuwacmo y 20CHO0apCoHKil
dissabHOCMI Ma 6 YNpaeAiHHI KOpnopauicio) ma aymcaioepcvkozo (nempsama yuacmo 6 0Gizneci
uepe3 HAOAHHA 6 PO3NOPAONCEHHS MaA Yy KOPUCMYBAHHS Kopnopauii piznux euoie pecypcis)
npedcmasnuymea. Po3pobaeno cucmemy NOKa3HUKI@ IHCAIIOEPCbKO20 Ma aymicaioepcbKozo
OUIHIOBAHHA CMAHY 3a0e3Ne4eHHA KOPNopamueHoi couiaibHoi 8i0noeioaibHoCHi aKuioHepHo2o
moeapucmaa.

Karouosi caosa: akuyionepne mogapucmeo, Kopnopamueuna couiarbha eionogioanbuicme,
Kopnopamuenuii 0izHec, iHcaioepcvke npeocmagHuLmeo, aymceaioepebke npeocmasHuLmeo.

General statement of the problem and its connection with important scientific or
practical tasks. Increasing public attention to corporate social responsibility (CSR)
issues has become a modern trend. Due to this trend, the idea of getting economic
benefits from choosing appropriate business strategies focused on the voluntary
acceptance of additional non-commercial obligations by businesses to a wide range
of stakeholder have become extremely popular. Adopting such obligations usually
becomes the key to improving the enterprise's business reputation, strengthening
long-term customer loyalty, and increasing the commitment of staff and gratitude of
other contact audience representatives. On the other hand, realizing the benefits of a
strategic choice based on compliance with CSR requirements requires broad public
awareness of the active business' social position, the effectiveness of which is con-
firmed even by the publication of reports on compliance with social obligations and
objective corporate social responsibility assessment.

Analysis of recent research and publications. Various aspects of corporate social
responsibility assessment have been discussed in detail by domestic and foreign sci-
entists, such as Baiura D. [1], Berezina O. [2], Halushka Z. [3], Jimenez G.C. [4],
Kohsuwan P. [5], Koldovskyi A. [6], Komarnytskyi I. [3], Ngo Hong Dang K.T. [5],
Popadiuk O. [7], Pulos E. [4], Vorobei V. [8], Zhurovska 1. [8], et al. However, the
methodological basis for assessing the corporate social responsibility state is deter-
mined by the extraordinary variety of approaches used, making it extremely difficult
to implement CSR principles in the enterprises' business processes.

Identification of previously unresolved parts of the general problem to which the
article is devoted. A considerable number of studies have been devoted to the issue of
forming proper methodological support for assessing the corporate social responsibil-
ity state. Nevertheless, some crucial aspects of CSR assessment have not been suffi-
ciently and adequately presented in the economic literature. In particular, an in-
depth study in the context of assessing the company's social responsibility state
requires taking into account the specific corporate features of ensuring the social
responsibility of business in joint-stock companies (JSCs), which form the funda-
mental basis of the modern entrepreneurial potential of society. In addition, a set of
issues related to establishing the nature of the impact of a corporation's organization-
al and legal structure on the formation and compliance with the JSC's corporate
social responsibility obligations requires additional consideration.

The article objectives. The article aims to generalize methodological approaches
and develop recommendations for improving the joint-stock company's corporate
social responsibility.
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Main part. A company's proactive stance on socially responsible business behav-
ior should be based on a sound economic basis. At the same time, the formation of
decent and sufficient resources for the strategic and current decisions on corporate
social responsibility is required not only direct financial expenses for implementing
relevant charitable events and charitable actions. From the author's point of view, the
conscious acceptance and consistent observance of additional socially significant
obligations by an enterprise may be of much greater importance for the socially
responsible business economy. Such obligations can significantly restrict the forma-
tion and implementation of decisions to strengthen competitiveness and increase the
financial performance of a particular business entity. Such obligations include, for exam-
ple, the following: voluntary implementation of investment-intensive innovative projects
to improve the environmental friendliness of goods and services offered to consumers
(may be accompanied by a noticeable increase in production costs, which may not
always be compensated through a corresponding increase in prices); implementation of
socially oriented programs to improve the quality of working life, health care and welfare
of the staff (may require significant unproductive current expenditures); expanding the
company's participation in solving the problems of local communities territorial devel-
opment may include, in particular, a significant increase in the regional infrastructure
development capital investments (determines a specific limitation of investment oppor-
tunities for business to improve its production and technological base), etc.

Thus, compliance with the business's CSR obligations may require substantial
excessive investment (e.g., to improve the production environmental safety, improve
goods and services consumer safety, improve personnel working life safety and quali-
ty, etc.), excessive current expenditures (e.g., to increase wages, implement addition-
al social guarantees for employees, etc.), and even financial flows restructuring and
financial results redistribution (making contributions to the local communities devel-
opment, improving corporate governance practices, etc.). From this point of view, an
enterprise's choice of a specific corporate social responsibility implementation model
in its business processes implies the mandatory need for an economic assessment of
the business's ability to fulfill the relevant obligations. Suppose there is a lack (or even
absence) of an adequate economic basis for fulfilling the company's CSR obligations.
In that case, the consequences of such a failure may include significant image losses
for the business reputation of the business. On the contrary, a meaningful definition
of corporate social responsibility creates the basis for forming an appropriate system
of indicators for the economic evaluation of the company's actions in this area. Thus,
for example, the corporate enterprises' commitments to implement sustainable devel-
opment goals into the corporate social responsibility mechanism require a thorough
study, firstly, the existing capacity of appropriate programs and projects implementa-
tion and, secondly, the current business practices of socially responsible behavior.

The variety of existing economic prerequisites and possible target benchmarks
for assessing the state of a business's corporate social responsibility is naturally reflect-
ed in the significant differentiation of relevant analytical approaches and provisions
presented in the CSR theory and practice (Table 1). This methodological multiplici-
ty is also a reflection of the conceptual ambiguity of positions on understanding the
very nature of the social phenomenon of corporate social responsibility, which deter-
mines the evolution of scholars' views on the problem of CSR state organizing.

AKTYAJIbHI ITPOBJIEMA EKOHOMIKW Ne 12 (258), 2022



ENTREPRENEURSHIP, TRADE AND EXCHANGE ACTIVITY 79

Table 1. Characterization of methodological approaches to assessing
the business's corporate social responsibility state (author's development based

on the literature sources listed in the table)

App- Author, lit. ) . Characterization of regulations on evaluation
Regulations on evaluation ——
roach source advantages limitations
. The breadth of economic " . .
Determining the nature of the . Limited ability to formalize
N . environment factors coverage. )
150 26000 (9] relationship between business, Orientation to support the assessments. Hidden nature of
society, and stakeholders in ., bp causal links between CSR
. - enterprise’s permanent .
ensuring CSR principles N needs formation factors
communication links
Determining the company's . , Ambiguity in the definition of
o Focusing on the assessment’s L
performance indicators resultant nature b evaluation criteria and
— SA 8000 [10] (results) compliance with the L y ) indicators. Focusing mainly on
© ) o determining compliance with ) .
c established criteria for ) L social and labor relations CSR
] ) A the established criteria
g ensuring business CSR areas
Standardization of CSR
Global ) Limited ability to formalize
) parameters through the The breadth of CSR economic Y o
Reporting ) N ) assessments. Blurred criteria
e formation of a non-financial foundations coverage. . \

Initiative L ) L for assessing the company's
reporting indicators system, Differentiation of assessment ) )

standards (G3, N ) s - progress in solving CSR tasks.
criteria-coordinated and indicators by CSR areas. Ability o ) .

G4 by GRI) ) - Difficulty in the comparative
complementary to the to integrate financial and non- s

[8, ¢.11-13, 45- e L ) ) assessment of companies' CSR

N company's financial financial reporting materials .

48; *97) commitments
statements
Generalization of performance Generalized nature of the Difficulty in detailing the
indicators in the areas of CSR assessment. Focus on conditions for the CSR

Index DSI 400 . ) L . .

(11] commitments, which are determining the CSR commitments formation.
considered as a specific form of commitments' impact on Limitations of the used
investment in social development | business capitalization. indicators system
Generalized assessment of the Lo . .

) L Inclusion in the Dow Jones The predominant focus is on
index participants, . ) L
e global system of business business entities with large
capitalization based on the o e
Dow Jones L development indices. The volumes of activities. Difficulty
N sustainability indicators e )

Sustainability i - breadth of coverage of cross- in identifying causal links and
definition, taking into account . .

Index (DJSI) [12] ) . sectoral, regional, and dependencies between

o publicly expressed opinions of ) .
0 . . macroeconomic factors of performance indicators and
P third-party specialists and . .
3 . influence CSR commitments
X independent experts
[)
2
= . Limited social responsibilit
Multi-index assessment of - . . . P ) Y
) Possibility of comparative practices are included in the
business performance ) ) ) - L
Index analysis. Focus on creating index definition. Taking into

FTSE4Good [13]

indicators for the social
responsibility practices
implementation

tools to objectify the socially
responsible business valuation

account the predominantly
investment context of CSR
commitments assessment

Corporate
Philanthropy
Index [14]

Comparative positioning of
corporations (on a 5-point
scale) according to expert
assessments of actions on
stakeholder engagement

Focus on corporate aspects of
the company's interaction with
key stakeholder groups

Preferential accounting for
philanthropy and charity
expenses. Limited attention to
economic and environmental
performance
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The end of the Table. 1.

App- Author, lit. . . Characterization of regulations on evaluation
Regulations on evaluation —
roach source advantages limitations
Comparative comparison of
expert assessments of the Focus on the complexity of

Benchmarking-based (comparative)

CSR feasibility
matrix (Sustain-
Ability Institute)
[3, *88]

crucial factors state of the
enterprise's need to
implement socially responsible
business practices with the
further generalization of the
establishing CSR obligations
framework following strategic
development goals

considering the internal and
external factors impact on
corporate development.
Prognostic orientation of the
assessment procedures and
results. Possibility of
comparative analysis

Risks of excessive subjectivity
in the assessment. The
informal nature of the
assessment results. Obligatory
additional verification of
expert competence and
consistency of expert opinions

Comparative assessment of the

Strategic nature of the

Difficulty in detailing the

London socially responsible business ) .
. . assessment. Focus on ensuring | conditions for the CSR
Benchmarking programs and practices . ) . I
. ) integration of current and obligations formation. Limited
Group implementation

framework [15]

results and consequences (in
the short and long term)

long-term CSR performance
results

attention to studying the CSR
economic foundations

CSR rating in the

Quantitative rating

Breadth of CSR subject area

Focusing primarily on CSR in
the areas of social and labor

field of labor (generalized) assessment of implementation in the SLR )
. A - . relations and personnel
relations the social responsibility state coverage. Integration of SLR .
. . . . . . development. Lack of attention
(Beresina 0.) by social and labor relations different aspects into a single
) to the other stakeholders
[2,¢.98-100] (SLR) subject areas assessment system .
interests
Systematization (audit) of the - .
v ) ( ) The coverage Limited attention to CSR non-
presentation (completeness, ) .
. . A .| comprehensiveness of the economic aspects
CSR audit quality) of CSR commitments in ) L ) .
. ) ) business activities and CSR (environment, territorial
(Koldovskyi A.) | the subject areas of business ) ) . - .
", commitments interconnection. | development). Difficulty in the
[6,¢.147-152] activity: management system, - .
) e Focus on organizational and comparative assessment of
functional efficiency, verbal . o .
) . economic aspects of CSR companies' CSR commitments
signals, technologies
Generalization (through
g standardization) of expert The breadth of the subject ) .
=] . . Risks of assessments excessive
© CSR status factor | assessments, differentiated by | area assessment coverage. The N
o o o L subjectivity. The need to
0 assessment the direction of the factor ability to provide in-depth
£ . . ) o ensure that experts are well-
= Popaduk O. impact (stimulators - direct, detailing of assessments by . .
. o " versed in the internal aspects
[7,¢.179-185] discouragers - indirect) of CSR areas. Ability to of corvorate development
business activity on social differentiate factors impacts p p
development
ualitative -
Q Determination of the depth of - . I
assessment of . o . ) Limited ability to formalize
. social obligations integration Focus on creating and . .
social ) R o o assessments. Difficulty in
. into the company's activities maintaining organizational I o
investments o o detailing the conditions for the
based on CSR indicators support for CSR activities . )
(Bayura D.) eneralization CSR commitments formation.
(1, ¢24-25) 8

A critical limitation inherent in the vast majority of the above methodological
approaches is a specific structural uncertainty of the indicator systems used for eval-
uation. This uncertainty is caused mainly by the conceptual ambiguity of considering
the essence, nature of emergence, and directions of CSR. Given circumstances. in
turn, causes substantive heterogeneity of the analytical tools used and the research
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results obtained. Thus, it is proposed to use the performance concept provisions to
improve the methodological support for assessing the corporate approach state.
According to the approach, it seems appropriate to distinguish three key components
that characterize a business's corporate social responsibility level (cost, performance,
corporate behavior) in implementing business activities in the CSR field.

The cost component of corporate social responsibility determines the parame-
ters of appropriate economic support measures to achieve non-commercial business
goals. In general, the cost component of CSR reflects the share of the enterprise's
resource base allocated from the total economic potential for solving socially essen-
tial tasks. The cost component consideration is the most common approach to CSR
state estimating since it is an orderly generalized assessment of the amount of the
resources invested and spent in current activities that make it possible to verify the
realism and reliability of the obligations declared by the corporation in the CSR field.
Thus, an analytical consideration of the resource costs volume and structure (in the
long-term and current dimensions) to meet such obligations also allows for providing
an objective assessment of the depth of real (non-declarative) integration of princi-
ples and provisions to support corporate social responsibility into the enterprise's
business processes.

Several reasons determine the necessity and appropriateness of highlighting the
corporate social responsibility performance component. First, the need to establish
the nature and extent of participation of a given business entity in solving socially sig-
nificant problems. Secondly, the actual economic content of the relevant decisions on
redistributing the enterprise's resource potential and allocating a share of business
resources to address specific non-commercial issues. The results of socially responsi-
ble business activities, projects, and program implementation directly characterize
both the scale of the corporation's involvement in solving socially significant prob-
lems and the efficiency of using the funds allocated for this purpose.

The mandatory nature of the requirements for separate consideration of the
effectiveness of CSR measures is also determined by the potentially controversial and
subjective nature of decision-making regarding the formation of the cost component
of corporate social responsibility. In this case, the nature of the potential conflict
between the corporation's stakeholders is determined by the fundamental difference
in the different subject's welfare in ensuring CSR obligations. Thus, some groups of
stakeholders (owners-shareholders, representatives of hired top management, and a
share of the most qualified employees) voluntarily agree to the decision to reduce
their wealth in the form of lost income on corporate rights (dividends) or additional
material incentives (bonuses, bonuses and other incentive payments for staff). For
other stakeholders (most employees, local communities, consumers, contact audi-
ences, etc.), the cost component of CSR determines the possibility of increasing the
effect (in very different forms) of participation in the business's functioning and
development processes. Undoubtedly, the driving force behind the different stake-
holder groups involved in decision-making on corporate social business is the forma-
tion of a highly complex and largely intangible (cultural, ethical, etc.) motivational
basis. However, since the formation of the CSR cost component is still an exclusive-
ly economic decision (it involves changes in the allocation of business resources) for
all stakeholders, the critical factor in reflecting on the corporate social responsibility
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state is the degree to which subjective expectations are met in terms of ensuring their
own and collective interests by the corporation's activities results.

The need to coordinate the goals, interests, expectations, evaluative reflections,
and other parameters of stakeholders' perception of the cost and performance char-
acteristics of CSR logically determines the need for separate consideration of the cor-
porate behavioral component of the socially responsible business functioning.
Therefore, the corporate behavioral component of CSR assessment should support
the idea of the harmony, balance, and coherence of representation of different groups
of stakeholders in the context of the corporation's socially significant tasks perform-
ance. This kind of representation can be determined by process-operational (the
degree of certain entities' involvement in CSR activities) and structural-organiza-
tional (ensuring specific participation stakeholders in corporate governance, as well
as in making and implementing specific CSR decisions) aspects.

The characteristics differentiation of the stakeholder's interest degree and
involvement in socially responsible business scale (in particular, for a joint-stock
company or a limited liability company) determines the appropriateness of differen-
tiating analytical approaches to forming an appropriate indicators system for assess-
ing the CSR state. This distinction is based on the traditional corporate governance
dichotomy of insider (direct participation in business activities and management of
the corporation) and outsider (indirect participation in business through the provi-
sion of various types of resources - financial, institutional, organizational, infrastruc-
ture, etc. It is proposed to consider various aspects of such representation by forming
an indicators system for assessing the corporate social responsibility state at two lev-
els: insider (Table 2) and outsider (Table 3).

Table 2. The indicators system for a joint-stock company's corporate social respon-

sibility insider assessment (author's development)

Areas of CSR
activity

Indicators of the CSR implementation status, by components and areas of the joint-stock company's (JSC)

activity, partial units

and scientific

retraining in operational
costs

implementation in operational
results

Cost Performance Corporate-behavioral
. Share of representatives from environmental
. Share of types of products with N .
. Share of expenditures for . e organizations and local communities among
Environ- - I environmental certification in , .
environmental initiatives in the members of the JSC’s supervisory board
mental . the total amount of
operational expenses N S (or other top management departments —
merchandise and service items
TMD)
Share of expenses on - Share of representatives from civic
) Share of target funding in o .
. charitable and . organizations and associations among the
Ethical . . TP revenue from operational ) .
philanthropic activities in L members of the JSC’s supervisory board (or
- activities
operational costs other TMD)
Share of expenses on social Share of long-term personnel .
. IR . . Share of members from professional
Social activities in operational expenses coverage in long-term o )
S organizations among the JSC’s total staff
costs obligations
Share of expenses on Share of economic effect from Share of representatives from educational
Educational personnel training and patent and license and scientific institutions among the

members of the JSC’s supervisory board (or
other TMD)

Staff

Share of expenses on
personnel bonuses in

Staff stability coefficient

Share of employees who are shareholders of
AT among the members of the JSC's

costs

and coverage in JSC capital

invol t - .
involvemen operational costs supervisory board (or other TMD)
Sh f king ti -

Share of expenses on are ot working '|me (pers'on Share of staff who participated in events

Health and A hours) worked without taking .
workplace safety in . related to work safety, health and sports in
sports . into account absences, to the )
operational costs S the JSC’s total staff
total working time fund

Shar‘e‘of e‘xpenses ,On Share of long-term liabilities Share of dividend payments in JSC's financial

Market advertising in operational

results
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Table 3. The indicators system for a joint-stock company's corporate social
responsibility outsider assessment (author's development)

CSR components Indicators of the CSR implementation status, partial units
The share of labor costs in operating expenses
Cost The share of distribution costs in operating expenses

The share of targeted contributions in the amount of net cash flow from operating activities

The share of revenue from targeted funding in revenue from operating activities

Performance The share of long-term personnel cost coverage in long-term liabilities

The share of long-term liabilities and coverage in JSC capital

The share of dividend payments in JSC financial results

The share of representatives from public organizations and associations in the number of members
of the JSC Supervisory Board

The share of employees who are shareholders of JSC in the number of members of the Supervisory
Board (or other higher management bodies) of JSC

Corporate-
behavioral

Another essential prerequisite for the two-tier (insider and outsider) approach
implementing building an indicators system for assessing a joint-stock company's
corporate social responsibility state is the existence of objective restrictions on busi-
ness information transparency.

In particular, specific indicators for in-depth (by CSR activities) assessment are
internal information that may be confidential or even constitute a trade secret. In
addition, specific differences in the priority of some CSR activities and the need to
establish prerequisites for integrating activities from different such activities into the
corporation's business processes may be significant for selecting indicators and deter-
mining the depth of assessment.

It is proposed to generalize the CSR state assessments by calculating the corre-
sponding (general) integral indicator, obtained as the value of the vector formed by
local integral indicators by CSR components, defined in this case as an arithmetic
mean. A similar calculation procedure can also be used for insider valuation, with the
appropriate expansion of the analytical base by increasing the number of indicators
used. In addition, this approach can be used to assess the state of CSR in other forms
of corporate enterprises, such as limited liability companies, not only in JSC.
Depending on the specific purposes of the assessment and the requirements for the
assessment detail, another generalization algorithm may be applied. Weighting coef-
ficients may also be used to give an idea of the differences in the importance of a com-
pany's CSR activities in certain areas for solving specific socially essential tasks. The
presented approach to assessing the state of CSR commitments allows for compara-
tive (benchmarking) analysis, consideration of the dynamics, and identification of
the reasons for changes in indicators.

Conclusions from this study and prospects for further research in this area. The
diversity of existing economic prerequisites and possible target benchmarks for assess-
ing the business's corporate social responsibility state is naturally reflected in the sig-
nificant differentiation of the relevant analytical approaches and provisions present-
ed in the theory and practice. This methodological multiplicity is also a reflection of
the conceptual ambiguity of the very nature of the social phenomenon of corporate
social responsibility. This leads to the evolution of scholars' views on the problem of
organizing the state of CSR. A critical limitation inherent in the vast majority of exist-
ing methodological approaches is a specific structural uncertainty of the indicator
systems used for evaluation. This kind of uncertainty is mainly due to the essence,
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nature of emergence, and directions of CSR, which, in turn, causes substantive het-
erogeneity of the analytical tools used and the research results obtained.

To improve the methodological support for assessing the corporate approach sta-
tus, the author proposes using the performance concept's provisions. Following the
presented approach, the author substantiates the need to distinguish three key com-
ponents that characterize the formation of corporate social responsibility of business
(cost, performance, corporate and behavioral) in the context of implementing busi-
ness activities in the CSR field.

It is proposed to distinguish analytical approaches to forming an appropriate
indicators system for assessing the CSR status. This distinction is based on the tradi-
tional dichotomy of insider and outsider representation in corporate governance. This
proposal allows us to consider the parameters of characteristics differentiation of the
interest degree and the scale of stakeholder involvement in the corporation's socially
responsible business functioning.

Further research directions within the proposed approach to assessing a joint-
stock company's corporate social responsibility status will be related to the study of
methodological aspects of maintaining the JSC obligations balance under CSR
improvement.
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