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RESEARCH ON THE MODEL OF UPGRADING SPORTS
INDUSTRY INTO THE GEO-SPORTS INDUSTRY

The sports industry is of great value and significance for national economic growth, job cre-
ation, and meeting people s growing needs. Sports do not only play an important role in promoting
national progress and civilization, economic and social development and harmony, but also an
essential means to carry out national and government lines, policies and guidelines. To expand the
strategic international vision and new thinking of international cooperation for the adjustment of
the sports industry s industrial structure and the upgrade of the global value chain, this article ana-
Iyzes the sports industry form the perspective of geo-economics and proposes the model of the geo-
sports industry which based on the strategy of the Belt and Road. The article establishes that geoe-
conomics is an interdisciplinary science consisting of geopolitics, economic geography, regional
economics, and international trade. Geoeconomics focuses on economic competition and coopera-
tion between countries for geographic advantage and focuses on the profound influence of geo-
graphic factors on geoeconomic behavior. Based on the definition of geo-industry, this paper pro-
poses the concept of the geo-sports industry, and analyzes the advantages and value of China's
sports industry for upgrading into the geo-sports industry from political, economic and cultural
aspects. Furthermore, this article analyzes the model of the geo-sports industry from aspects of the
guiding ideology, the theoretical basis, the ultimate goal, key industries, the path for obtaining
interests and the basic basis. This paper believes that the geo-economic strategy and practice has a
huge impact on the development of the sports industry. Finally, with its advantages in politics, econ-
omy and culture, especially the increasing prominent position in the national economy, this article
believes the sports industry already has the conditions to upgrade into the geo-industry.

Keywords: sports industry, sports tourism, geoeconomics, sports infrastructure, Internet + sports
industry, economic competition, development.
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JOCIIIKEHHA MOJEJII IIEPEBOY CIIOPTUBHOI
IHIYCTPIi B TEOCIIOPTUBHY IHJIYCTPIIO

Cnopmusena indycmpis mae éeauxe 3Ha4eHHs 0451 HAUIOHAAbHO20 eKOHOMIMHO20 3DOCINAHHS,
cmeopenns pobouux micup i 3a00604eHHA 3pocmarouux nompe6 awodei. Cnopm ne miivku
6idiepace 8axcaugy poav y CnpusHHi HAYIOHAALHOMY npo2pecy ma uueitizauii, eKkoHoMiMHOMY ma
COUiaibHOMY PO3GUMKY MA 2apMOHIl, aie MAKONC € BaANCAUBUM 3AC000M 041 30iliCHeHHS
HAayioHaabHUX Mma yps006ux AiHill, noAiMuKu ma 6npoeaoyceHHs KepieHux npunyunie. Y cmammi,
045 pO3WUPEHHA CIMPAMe2iuH020 MINCHAPOOH020 DaueHHA Mma HOB020 MUCACHHS MINCHAPOOH020
cnispobdimuuymea w000 KOPUZYBAHHA CMPYKmMYpPU CROPMUGHOi indycmpii ma oOHO64eHHA
2100a.16H020 AAHYIONCKA 8apmOCcmi, POKPUBAEMbCA 3Micm cCnopmueHoi indycmpii, 3 no3uuii
2€0eKOHOMIMHUX nepcneKkmue. 3micm docaidxcenns Oasyemoca Ha no6ydoei modeai
2eocnopmueHoi indycmpii na ocnoei cmpamezii «Iloac i waax». Y cmammi écmanosaeno, wo
2€0CKOHOMIKA € MINCOUCUUNATHAPHOIO HAYKOI, W0 CKAAOAEMbCSL 3 2€0N0AIMUKU, eKOHOMIYHOT
2eozpaii, pecionaivHoi ekonomiku ma mixcnapoonoi mopeieai. leoexonomixa cnpsamosana na

1 . . . .
Poltava State Agrarian University. Poltava. Ukraine
Sumy National Agrarian University. Sumy. Ukraine.

© Viktoriia Yu. Medvid, Yu Zhijjiang, 2022



114 MEHEL)XMEHT

NOCUNACHHA eKOHOMIMHOT KOHKYPeHUii ma cniepooimuuymea mixc Kpainamu, uio Cnpusic eAuKomy
enaugy 2eozpagiunux haxmopis/nepeeaz na zeoexonomiuny noeedinky. Ha ocnoei eusnauenns
2e0indycmpii 3anponoHO6aH0 KOHUENUilo 2e0CHOPMUGHOI 2aay3i, a MAaKodc NPOAHAAI306AHO
nepeeazu ma uinnicmo cnopmuenoi inoycmpii Kumaro oas mooepuizauii ¢ 2eocnopmugny 2ay3v
3 noAimu4HuUX, eKOHOMIMHUX ma Kyabmypuux acnekmie. Kpim moeo, npoanaiizoeano modenw
2eocnopmuenoi indycmpii 3 acnekmie Kepienoi ideonoeii, meopemu4Hoi 0CHOGU, KiHUedoi memu,
Kaouosux eaayseii (0ydienHuumeo cnopmueHoi IHpacmpyxkmypu, cnOpmueHuli mypusm,
cnopmuena ieenm-indycmpis, iHdycmpisa eupoOHuUUmMeEa cnopmueHux moeapie, indycmpis
«Inmepuem + cnopm» ma inwm). B cmammi o6Tpynmosano, wio 2eoexonomiuna cmpamezis i
MaKmuKka Maromy éeAuHe3Hull 6Nnaue Ha po3eumox cnopmuenoi indycmpii Kumaro. Y cmammi
6CMAHO0BACHO, WO CROPMUBHA IHOYCMPIA MA€E 6Ci yMOBU 0451 MOOepHi3auii 6 2eoindycmpiro.

Karouogi caosa: cnopmuena iHdycmpis, CROpMUGHUI MYPU3M, 2e0eKOHOMIKA, CHOPMUGHA
iHghpacmpykmypa, indycmpis «Ilumepnem + cnopm», eKOHOMIYHA KOHKYPEHUYIs, PO3GUMOK.

Introduction and Statement of the Problem. The development of the sports
industry is an important symbol and content of the construction of sports power in the
new era (Yang, 2010). On August 10, 2019, the State Council general office issued the
Outline for the Development of a Strong Sports Nation. The outline marks China's
sports industry into high-quality development fast lane. Regional coordination,
industry integration, science and technology support, and international transfer have
become a new trend for the development of the sports industry. The sports industry is
of great value and significance for national economic growth, job creation, and meet-
ing people's growing needs.

However, as the saying goes, "a successful plan have to consider the overall situ-
ation of the matter, otherwise it will be difficult to succeed". The sports industry
development strategy is the direction mark and accelerator to guide the rapid devel-
opment of the sports industry, which has an essential influence on the planning and
layout of the sports industry in the future. In recent years, the top-level design of the
sports industry has been actively integrated into the national development policies,
such as the new normal of economy, supply-side reform, building an innovative coun-
try, regional coordinated development strategy. In particular, the implementation of
the Belt and Road geostrategic plays a vital role in the global strategic layout of
China's sports industry. As the top-level design for the "going out" and "bringing in"
of the sports industry, the Belt and Road Initiative has effectively served the strategy
of "healthy China" and the construction of sports power.

To expand the international vision and new thinking of international coopera-
tion for the adjustment of the sports industry's industrial structure and the upgrade of
the global value chain, this article analyzes the sports industry form the perspective of
geo-cconomics and proposes the model of the geo-sports industry which based on the
strategy of the Belt and Road.

Literature Review. With the process of global economic integration and regional
economic integration is accelerating, geo-economics began to flourish. The term
"geo-economics"” was first used by Luttwak in 1990 [14]. Since then, many scholars
discussed geo-economics from different perspectives. For example: Sawengna and
Thurow studied geo-economics from the perspective of international competition
[18; 21]. Individual scientists consider geo-economics from the perspective of com-
bining geo-economics with national strategy [10]. Finally, there are three schools of
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geo-economics were formed. There are American, Italian and French school [12].
After that, to gain recognition and maintain relations, scholars from different ficlds
expounded the necessity of cooperation between neighboring countries from differ-
ent perspectives. They argued that the pursuit of geo-economics is not only econom-
ic interests, but comprehensive national geographic interests [11].

Nowadays, scholars have deeply researched on the topics such as the nature of geo-
economics, national geo-economic interests, geo-economic strategies, transnational
economic cooperation and competition and so on. They generally believe that geo-eco-
nomics is an interdisciplinary discipline composed of geopolitics, economic geography,
regional economics, and international trade. Geo-economics aims at economic com-
petition and cooperation between countries to gain geographical benefits and focuses
on the profound influence of geographical factors on geo-economic behavior.

Zhou et al. pointed out that both geopolitics and geo-economy are subject to and
serve the needs of national survival and development. He also argued that geo-eco-
nomics is a theoretical system proposed by the powers to consolidate and strengthen
their power position by seizing the world market and controlling capital flow when the
competition of comprehensive national strength is becoming the central theme of the
world [25].

Qiu et al. pointed that geo-economics focuses on economic factors such as geo-
graphical environment, spatial relations, and distance wear, which also contains geo-
graphical solid thoughts [16].

On March 28, 2015, the Chinese government issued Vision and Actions on
Jointly Building the Silk Road Economic Belt and 21-st Century Maritime Silk Road
(hereinafter referred to as the Vision and Action of the BRI). The proposal of the Belt
and Road initiative marked the formation of China's geo-economic strategy. As a
national geostrategy, the Belt and Road initiative gives China the basic ability to par-
ticipate in the strategic situation of the Eurasian continent as an important force, and
greatly optimized China's external security environment.

To better play the role, geo-industry should choose those superior industries
based on the economic competition and complementary relations between countries.
In the past, some transnational economic cooperation projects led by China also had
the nature of geo-industry. However, no scholars systematically study its connotation
and operation mechanism from the perspective of geographical interests.

Problem Statement and Research Objective. The purpose of the study is to reveal
the content of the sports industry from the standpoint of geoeconomic perspectives.

Key Results. Geo-industry is an industry type with the ultimate goal of serving
national geographical interests. Under the guidance of national geostrategy, geo-
industry strengthens the economic relations between the two sides using economic
trade, overall output, and economic control and constructs the pattern of benefit
sharing and asymmetric risk-taking. In this way, Geo-industry can influence the
political behavior of other countries and protect their own political, economic, and
security interests [17]. Geo-industry is a new concept, but not a new industrial cate-
gory, nor a new thing. It can be the primary industry, the second industry, or the third
industry. The primary basis of its establishment is the economic competition and
complementary relationship between countries, to choose the advantageous sector to
play the role of geo-industry.
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This paper holds that China's sports industry is of great strategic significance to
the national geostrategy. As a comprehensive product of politics, economy, culture,
and society, the geo-sports industry serves national geographic interests. The geo-
sports industry can play a positive role in bilateral and multilateral mechanisms
between countries and help build a community of interests featuring political mutual
trust, mutual economic benefit, and cultural inclusiveness [14]. Based on this, the
geo-sports industry can safeguard and realize the national geographic interests main-
ly through politics, economy and culture.

Sports and politics have a natural "genetic relationship." Hill pointed out that
sport is connected to politics at three levels: the international level, the national level,
and the sporting organizational level [6]. By discussing the international relations
theory, Houlihan investigated the relationship between sport and the world, and put
forward his analytical framework [7]. The author believed that sport and politics are
interrelated at different levels. Sports do not only play an important role in promot-
ing national progress and civilization, economic and social development and harmo-
ny, but also an essential means to carry out national and government lines, policies
and guidelines. In this sense, upgrading the sports industry into geo-industry and
achieving considerable development is of great significance for the promotion of
national political soft power. For the geo-sports industry, there are four ways to pro-
mote national political soft power and realize national political interests:

The geo-sports industry can show the national image. As a carrier of culture bet-
ter, the sports industry shows the world the splendid culture of the Chinese nation and
the excellent qualities of loving peace, persevering, and pursuing democracy and free-
dom. Among them, the all-around and multi-level sports exchanges and cooperation
between China and countries along the Belt and Road have significantly enhanced
China's political identity and unique charm, and further demonstrated the affinity
and leadership of the Chinese government to the international community;

The geo-sports industry can strengthen the cohesion of all peoples of the world.
The geo-sports industry plays a vital role in eliminating prejudice and conflict and pro-
moting civilization and inclusiveness. Under the influence of the geostrategy of the
Belt and Road, the "going out" of China's sports industry can climinate the prejudice
of ideology, social system, the conflict and estrangement of different civilizations, and
inspire all humankind to seek common ground and respect peace and freedom;

The geo-sports industry helps promote China's political governance capabilities.
As an essential political soft power, Chinese sports can play a role in accelerating
China's political modernization. Under the guidance of geostrategy, both "going out"
and "bringing in" the sports industry will bring profound political influence on the
system and mechanism of China;

The geo-sports industry can better play a leading role in sports diplomacy. Sports
diplomacy is the main part of foreign exchange activities, and undertakes the impor-
tant task of shaping and maintaining national interests and spreading national image.

The sports industry plays an essential role in promoting the national economy.
On August 10, 2019, The General Office of the State Council issued "the Outline of
Building a Strong Country in Sports". The document sets a strategic goal of develop-
ing the sports industry into a pillar industry of the national economy by 2035. In
recent year, the added value and growth rate increased significantly, and officially
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entered the period of explosive development. According to the experience and growth
rates of the sports industry in developed countries, the added value of China's sports
industry will exceed 8 trillion yuan by 2035, accounting for more than 4% of the
added value of the sports industry in GDP. In addition, the sports industry has a
strong ability to absorb employment, which can promote employment growth. It is
estimated that by 2035, the number of employment in the sports industry may reach
19.08 million.

The needs of China's geostrategic development and regional economic develop-
ment. As an essential component of regional economic cooperation, the sports indus-
try injects new vigor and vitality into economic globalization. The transnational
cooperation of the sports industry can give full play to the leading function of the
sports industry in improving people's livelihood, releasing consumption power, and
transforming economic development in various countries along the Belt and Road.
Furthermore, the existing multilateral cooperation mechanisms and organizations,
such as Shanghai Cooperation Organization (SCO), China-ASEAN "10+1", Asia-
Pacific Economic Cooperation (APEC), and China’s free trade areas can promote
the smooth docking of domestic and foreign sports industry resources and markets. In
addition, emerging strategic platforms such as Asian Infrastructure Investment Bank
and the Silk Road Fund can also promote related investment and cooperation.

The upgrading of sports goods manufacturing into geo-industry is helpful to
accelerate the structural adjustment and transformation of the sports industry. By the
chance brought by the Belt and Road strategy, the upgrading of China's sports indus-
try into the geo-industry is more conductive to the upgrade of the global value chain
of China's sports industry and help Chinese sports enterprises to break through the
Western monopoly on the international high-end market.

In implementing the geostrategy of the Belt and Road, the government adheres
to the "Culture First" policy [2]. It establishes a high degree of consciousness that cul-
ture leads the economy. The geo-sports industry can accelerate the pace and strength
of international communication of China's sports culture and strengthen the cultural
influence and global discourse power along the Belt and Road.

The cultural value of the geo-sports industry are as following aspects:

Under the background of regional economic integration and economic global-
ization, China inevitably has to cross over many civilized regions such as China,
India, Muslim and western countries to implement geo-economic strategy. Cultural
differences will inevitably bring some difficulties to the implementation of China's
geo-economic strategy. However, Sports industry-related activities have internation-
ally accepted technical standards, competition rules, and operating procedures. They
are less affected by the size of a nation, social system, ideology, cultural tradition, reli-
gious belief, and other factors. It is easier to overcome the cultural gap in interna-
tional communication activities;

The geostrategy of the Belt and Road faces doubts and prejudices from some
countries along the routes and western countries. The deliberate denigration and
political distrust bring uncertainties and risks for China's geostrategy. Du pointed out
that under the current global political and economic pattern, China's geostrategic
breakthrough should start from the field of "low politics" [3]. Taking the sports indus-
try as the entry point in accordance with the concept of "low politics” priority devel-
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opment. The coupling interaction between sports culture and the sports industry can
effectively degrade the risks of "geographical distance", "cultural distance”, and "sys-
tem distance" faced by Chinese sports enterprises;

Sports culture is a meaningful way to build national image and soft power. Sports
industry as a carrier of culture reflects a country's comprehensive competitiveness,
social outlook, and values. Furthermore, global sports events are an essential channel
and platform for spreading national image and demonstrating soft power;

The meaning of discourse power itself is controlling public opinion [20]. The
geo-sports industry is conducive to establishing the rationality and authority of inter-
national sports discourse power. Huntington argued that with the advancement of
modernization, returning to one's inherent culture has become a trend [8]. The
appeal of the value of sports culture is a precious resource for constructing a sports
discourse system. Therefore, the exchange and communication of sports culture can
enhance the affinity, appeal, and recognition of Chinese sports discourse. More
importantly, it can boost the confidence of Chinese sports discourse to the world and
build a Chinese sports discourse system with mainstream status.

Under the guidance of geo-economics, the interests pursuit of the geo-sports
industry changes from profit maximization to the quest for broad interests in the
economy, politics, security, and other aspects. Because of the long-term nature of the
realization process of overall geostrategic interests, its operation mechanism and
operation environment are more complicated than the simple pursuit of economic
profit maximization. The development and interests pursuit of the sports industry
need long-term planning and layout of the country and the corresponding enterpris-
es which guided by geo-economic theory. The guiding significance of geoeconomic
theory is to guide powers to achieve the dominance of national interests through for-
eign economic means, such as talent, science and technology, capital, investment,
trade, market, multinational information, and technology [1].

According to the definition of geographical industry, when the sports industry
upgrades into geo-industry, its core goal is to pursue the economic profit maximiza-
tion simply, but the ultimate goal of national geographic interests based on the
national geo-economic strategy. National geopolitical interests mainly include eco-
nomic interests, political interests, and security interests and so on [14].

This article believes that whether different types of sports industries have the advan-
tages or feasibility of upgrading into geo-industry needs to consider sports industry-relat-
ed policies of the Belt and Road initiative and the specific conditions of the sports indus-
try market along the Belt and Road. This paper believes that the following five categories
of the sports industry have the conditions to upgrade into the geo-sports industry, which
are sports infrastructure construction, sports tourism, sports event industry, sports goods
manufacturing industry, "Internet + sports" emerging field industry.

The sports infrastructure industry is an important carrier of the development of
sports undertakings and the sports industry. Pradeep Srivastava argues that intensive
infrastructure investment lasting several years is usually required in regional econom-
ic cooperation [19]. During the implementation of the Belt and Road Initiative,
China has provided a large amount of infrastructure assistance to countries along the
routes, including roads, railways, power grids, telecommunications networks and
dams.
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At present, the level of urbanization and infrastructure of countries along the
Belt and Road is generally low. Furthermore, regional development is unbalanced as
well. The sports infrastructure of the countries along the route is weak and the mar-
ket demand is greater.

However, as social infrastructure, sports infrastructure, especially the large-scale
sports infrastructure, is a quasi-public good with a noticeable spillover effect, and the
simple market-oriented financing mechanism is bound to fail. Therefore, there is a
large gap of infrastructure construction financing along the Belt and Road.

Under this background, China has more than 3 trillion foreign exchange reserves
overseas, among which us dollar reserves account for a large proportion. It is very
convenient for China to invest in sports infrastructure in the neighborhood. More
importantly, the establishment of the Asian Infrastructure Investment Bank (AIIB)
and the Silk Road Fund has provided long-term and massive capital investment,
including equity investment and financing and other financial support, for sports
infrastructure.

Overall, China’s sports infrastructure construction and development capacity
already has the strength of internationalization and high-tech [9]. By learning from
the experience of developed countries, developing technology patents with Chinese
intellectual property rights, China's sports infrastructure costs have been reduced
greatly as well. Furthermore, the domestic overcapacity of steel and many other relat-
ed products is also very prominent [24]. These bring huge cost advantages for Chinese
enterprises participating in sports infrastructure construction in countries along the
Belt and Road.

The Vision and Action of the BRI proposed to strengthen tourism cooperation,
expand the scale of tourism, jointly build high-quality international tourism routes
and products with the Silk Road characteristics, and improve tourist visa facilitation
in countries along the Belt and Road. With the gradual deepening of strategic layout
of the Belt and Road tourism, the opportunities and conditions for the development
of sports tourism are becoming more mature.

It is also conducive to China's sports tourism to further explore the national cul-
ture and activate domestic and foreign markets by diversifying national characteris-
tics. The countries along the Belt and Road have a wide range of regions, great mar-
ket potential, and rich tourism resources. As major international tourism destinations
and source markets in Europe and the Asia-Pacific region, the sports tourism indus-
try can rapidly developed based on this tourism market.

The Vision and Action of the BRI pointed out that it is necessary to actively carry
out sports exchange activities and support countries along the Belt and Road to hold
mega-sporting events. It provides policy support for upgrading the sports event indus-
try into the geo-industry. From the current pattern of the world sports market, the
United States, Britain, France, and other western leading countries in economic
development are ahead of China in sports event brand building, professional sports
product development, international brand image, and other aspects. The great cul-
tural and sports demands of local people can also become one of the more favorable
advantages in the growth of sports event brands in China.

The manufacturing industry plays an important role in a country's international
competition, and it is the cornerstone of a country's economy [23]. The Vision and
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Action of the BRI put forward the requirements of optimizing the division of labor
and distribution of industrial chains and promoting the coordinated development of
upstream and downstream industrial chains and related industries. It also encouraged
promoting the development of industrial clusters by building overseas economic and
trade cooperation zones, cross-border economic cooperation zones, and other indus-
trial parks.

Although there is a certain gap between China's sporting goods enterprises and the
United States and Europe, China's sporting goods has had the foundation to build a
global value chain after early foreign investment and industrial technology upgrading.
Even if it is difficult to build the global value chain of the Sporting goods manufacturing
industry led by China in the short term, it can realized in the area of the Belt and Road.

Regarding the international market, with the market saturation of developed
countries, China's Sporting goods manufacturing industry has been difficult to
expand market share further. However, countries along the Belt and Road have a total
population of about 4.4 billion and an economic aggregate of about $21 trillion,
accounting for 63 percent and 29 percent of the world's total, respectively. The mar-
ket size and potential are unique.

China's sporting goods enterprises can not only export a large number of high-
quality and inexpensive Sporting goods, but also can export equipment and technol-
ogy to the countries along the Belt and Road. At the same time, it increases the cov-
erage of the international sporting goods market, which can greatly enhance the
international visibility of enterprises. In addition, the Belt and Road Initiative can
also actively promote trade liberalization and eliminate trade barriers in Sporting
goods.

“Internet + Sports" refers to the thinking mode of applying the Internet to the
whole market, users, products, value chain, and the entire business ecology of the tra-
ditional sports industry.

China's "Internet + sports" consumption market has formed a relatively com-
plete industrial chain, including IP, supplies, event operation, guessing, training, e-
commerce, and other industries [15]. There is no doubt that the perfect integration of
the Internet and sports in China has laid an ecological foundation for developing the
sports industry in the future. Nowadays, "Internet+sports”, as an emerging industry,
has witnessed explosive growth in China.

Nowadays, in the new round of scientific and technological revolution, relying on
China's advantages in 5G, VR, artificial intelligence, and other communication and
electronic fields, China's Sporting goods manufacturing industry has integrated with
the digital economy, sharing economy, and experience economy. Intelligent wearable
equipment, sports fitness equipment, sports rehabilitation training equipment, and
other strategic emerging products produced accelerate the upgrading of Sporting
goods manufacturing industry. With high international competitiveness, emerging
sports products lead Sporting goods to demand of domestic. Therefore, China's
Sporting goods manufacturing industry realizes "Overtaking and lane changing".

Finally, the construction of Internet information drives the development of all
other industries. Therefore, the improvement of communication infrastructure along
the Belt and Road has laid a solid material foundation for promoting of the "Internet
+ Sports" emerging industry.

AKTYAIJIbHI TIPOBJIEMU EKOHOMIKW Ne 10-11 (256-257), 2022



MANAGEMENT 121

Nowadays, more and more consumers around the world use the Internet to con-
sume sports, watch sports programs, socialize sports, collect sports resources, etc.

In particular, although the outbreak of the global epidemic in 2020 has affected
the overall development of the global sports industry, the users of online fitness apps
has shown an explosive growth. User’s consumption and the use of sports systems
have been formed ample data resources, which provide convenience for the databased
support of the development of the sports industry and trigger the transformation of
the sports production model and business model.

In the framework of regional economic integration, a series of transnational eco-
nomic cooperation carried out by transnational corporations is the fundamental path
for the geo-sports industry to pursue geographic interests. Strictly speaking, transna-
tional economic cooperation actively pursues geo-economic interests, while other
geographic interests are only external effects of economic cooperation behavior. The
transnational economic cooperation led by the geo-sports industry is active in pursu-
ing economic interests, political interests, security interests, and other aspects, which
can make the security of geographic interests more stable and long-term.

What needs to emphasized is, as the fundamental path of the geo-sports indus-
try to pursue geographic interests; transnational economic cooperation is the result of
regional economic integration and the interaction of transnational enterprises.
Among them, regional economic integration, namely regional economic integration
or regional economic collectivization, is the essential feature of the geo-economy [5].

Nowadays, no country can be free from the wave of regional economic integra-
tion for a long time. Furthermore, the transnational corporation is the most active
element in the geo-economy, and also an important means and tool in geo-econom-
ic competition [13].

There are two basis, which the geo-sports industry has to follow for obtaining
national interests. One basic is the geo-economic factors. The other one is geo-eco-
nomic relationship between two countries.

The model of the sports industry upgrades into geo-industry can be expressed in
Figure 1.

From the perspective of geo-economy, the development of the geo-sports indus-
try does not only have its development law and internal growth mechanism, but also
interacts with other influencing factors, especially geo-economic factors. Due to geo-
graphical-related economic activity in the sports industry mainly being a transna-
tional economic activity, the geo-sports industry is affected by various factors of geo-
economics. The factors of geo-ecconomics include the diplomatic relations between
the two countries, the relationship between the spatial location, and the third nation-
al competition and intervention, the country's economic system and policy, capital
needs for industrial cooperation, bearing capacity of resources and environment, reli-
gious-cultural differences and so on. Therefore, we should fully pay attention to the
influence of geo-economic factors on the geo-sports industry.

Geo-economic relations have a certain hierarchy. From a large perspective, it
can reflect the relationship between countries and even the world's major regional
economic groups (such as EU, NAFTA, and ASEAN). From a small perspective, it
can also reflect the geographical relations between provinces and cities within a coun-
try, or even the sub-regions within a minor regional system. But no matter which
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level, the economic development of any two regions or countries is mutually influ-
enced. The analysis of the geo-economic competitiveness and complementarity
between two countries can help to select the docking sports industries, docking
routes, and docking countries with great potential for cooperation.

Conclusions and Directions for further investigation. In summary, the sports
industry already has the conditions to upgrade into the geo-industry. The article
states, that the strategic position of the sports industry will be promoted when it
upgrades into the geo-sports industry. In addition, there is no doubt that the geo-
sports industry builds a bridge between geo-economic theory and geo-economic
practice. This research does not only enrich the content system of geo-economics,
but also help the country formulate a scientific geostrategy.

However, the geo-sports industry is still a brand-new concept currently, and
there is no research result that can be directly used for reference. Therefore, this arti-
cle believes that further research should focus on more detailed content of the geo-
related sports industry, such as the industrial selection, the spatial organization, the
operation mechanism, geo-environment, risk warning and policy system and so on.
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